
PRODUCT LIFE CYCLE OF COLGATE TOOTHPASTE

COLGATE Product Life Cycle, created by Sahrudayan NK KICMA COLLEGE, His company sold the first toothpaste in a
tube, Colgate Ribbon.

Once the sales increase, the marketing team of Jack and Jill toothpaste would expand its distribution. The
marketing strategy that Jack and Jill toothpaste would consist of is: Rejuvenating the paste to make it look all
new again. Energy Information Administration. Reduce costs and find new users for the product. The main
goal here will be to gain consumer preference and increase sales. Expenditures would be lower and aimed at
reinforcing the brand image for continued products. Porteous Why energy from waste incineration is an
essential component of environmentally responsible waste management. Similarly, the other active ingredient
sodium fluoride is not a primary, material [23,15]. Consumers and Colgate can promote using chemical
ingredients with less processing steps or with less intermediary facilities to reduce toothpastes embodied
energy. How much energy does that 7. Insights on embodied energy, waste, and raw materials informs
consumers. Similarly, the buildings are considered good for forty years and will require energy for materials
and maintenance [17]. Unless strong reasons for retention exist, carrying a weak product proves very costly
for a company. The distribution would be more intensive if the demands are high. Marketing Strategy for
Maturity Stage: At some point, the rate of sales will slow and the product will enter a stage of maturity. Issue
No. Colgate promotes its own recycling initiative where schools and groups collect the cardboard boxes and
plastic tubes then use UPS to ship recyclables [30]. The total energy of transportation and distribution is an
aggregate of hundreds of vehicles and many buildings like the one above. For comparison, a gallon of U.
Colgate dominates the global toothpaste market [7]. Last year Colgate saved five hundred million dollars by
reducing fossil fuel and energy use by investing five percent of their profits back into manufacturing [21]. The
price would be generally high, assuming a skim pricing strategy for a high profit margin as the early adopters
buy the product and the firm seeks to recoup the development costs quickly. Series B, Biological Sciences vol.
Alternatively, Collected solid waste is transported in gas-powered trucks to landfills or incinerated to recover
ten mega joules per kilogram or dumped into a landfill [1]. The beginning of toothpastes life cycle uses the
most energy. It may try hard at advertising, or may be add new features, but basically come with a new
marketing strategy to increase its falling profits. The total energy estimated for processing by wastewater
treatment plants including the plant's construction is twenty-three to thirty-seven-megawatt hours per
milligram [29]. Decline stage Eventually sales begin to decline as the market becomes saturated, the product
becomes technologically obsolete, or customers taste changes. Municipal environmental research laboratory
cincinnati OH, Environmental protection agency  Colgate's largest markets are the Americas, Europe, and the
Asia Pacific [7].


