
AN ANALYSIS OF THE EFFECTIVENESS OF SUBLIMINAL ADVERTISING

advertising is whether subliminal messages are effective so that people from a meta-analysis of 23 articles on the
effectiveness of subliminal.

These tricks are, for the most part, found in monetary form; where you are influenced to spend money on
something that you may be subliminally exposed to. However, growing evidence indicates that the human
unconscious can perform various high-level cognitive functions van Gaal et al. The processes which allow
novel information to shape subsequent decisions are generally thought to depend on consciousness â€” be it
the integration of novel information into abstract mental representations e. Shanks, , or the use of these
representations to make informed decisions e. This idea was challenged by Holender , who argued that
subjects may have perceived the quickly flashed images or words that are designed to be subliminal stimuli
consciously but failed to recall them at the time of report Does the Media Use Subliminal Advertising as a
Tool for Mind Control? In experiment 2, subliminal presentation of vocabulary of a foreign language enabled
participants to later decide whether these foreign words are presented with correct or incorrect translations. So
far, studies on information integration and decision-making only assessed immediate influences of subliminal
stimulation. This is unprecedented evidence of the longevity and impact of subliminal messages on conscious,
rational decision-making. Tononi, , rapid encoding of these representations into long-term memory e. In many
of these studies, the same subliminal messages were presented multiple times Lowery et al. The use of
subliminal and negative advertising has increased immensely and shows no plan of stopping anytime soon.
These studies suggest that subliminal messages are only slowly stored and might not be stored at all if they
provide novel, unfamiliar information. However, most people do not realize the sinister methods advertisers
and corporations employ with the media in order to obtain a profit. In order to influence decision-making in
real-life situations, subliminal messages must be stored for long-term after only a few exposures, e. Being
completely unaware can be quite atrocious, but no harm is done to our mentality. With such a broad impact,
subliminally planted information might have the potential to alter our decisions in everyday situations such as
voting. These studies thus suggest that subliminal messages are only slowly stored and are only retained if
subjects have the explicit intention to process the hidden events. It is a technique in which the consumer is
exposed to product or brand advertising such as pictures or songs related to the product without the consumer
being consciously aware of it. Here, we hypothesized that subliminally presented stimulus pairs would be
relationally processed influencing the direction of delayed conscious decisions. Indeed, we are exposed to
numerous advertisements every day. Subliminal stimulation was further found to nonconsciously shape
decision-making â€” at least if masked stimuli consisted of single familiar items that required little integration.
Forster et al. Keywords: subliminal, decision-making, unconscious processing, long-term memory,
hippocampus, information integration Introduction Subliminal messages exert diverse influences on our
thoughts and our behavior van Gaal et al. We trust the media to keep the whole world updated and connected.
Thus, there is ample evidence that subliminal messages can be integrated unconsciously and can influence
decisions and choices. In one form or anther, subliminal perception takes many forms. Similarly, studies on
subliminal persuasion suggested that repeated subliminal exposure to brand names e. Types of subliminal
stimuli can be found in many different forms but are predominately used in advertising, movies, and media in
general. This dangerous ploy manipulates the public and causes individuals to subconsciously crave a product
or service. They come at us in many different forms and ways through TV screens, billboards, magazines, web
pages, door-to-door sales, and even radio. This suggests that subliminal long-term effects are achieved only if
familiar information is presented but not if novel relational information has to be learned.


